This study aimed to segment Chinese fisheries consumer market by means of cluster analysis based on Shanghai region consumers. The survey is conducted to 350 shanghai people on March 17-21 in 2014 and investigate demographic characteristics and consumer' s behaviors unique to each segmented market by preference, labelling, quality, price, safety.
Fish purchase place
It still difficult to distinguish the chinese consumer' s purchasing behavior feature between traditional market and supermarket/hypermarket. However, it is still high proportion of traditional market purchasing. Frozen seafood purchasing proportion of supermarket or hypermarket has continued growing.  This is mainly 20s, 30s single market and blue-collar, white-collar market such as non-professional labor market.  This is a passive meal market such as catering market.
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Value pursuing type market 해 보면 Table 7과 
